
Stressed
WHAT FRAZZLES HOLIDAY SHOPPERS IN 2016?

Be a part of the solution and make shopping the easiest part of the season. 

86% of Americans agree that
holiday shopping is 
stressful 

10
MILLION

parents would rather tell their 
child that Santa Claus doesn’t 
exist than do holiday shopping 31% think holiday shopping 

makes it more dif�cult to 
get into spirit of the season

How Can Retailers Help?

Top 3 Pain Points:
1 2 3Before shopping:

DECIDING WHAT TO BUY

MAKE IT FUN KEEP IT SIMPLE STAY SAVVY

During Shopping:
NAVIGATING CROWDS

After shopping:
RECEIVING SHIPPED GOODS

�shing you a fun and
�tress-free holiday�eason!
To see all of our 2016 holiday survey �ndings, click here. Check out additional 

Kelton infographics, e-books, whitepapers, and more at: 
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Nearly half of all Americans
believe shopping in-store is still the most fun 

way to shop for the holidays

Americans are more likely to
shop at a store that… 

Employs a ready-to-assist staff (33%)

Plays festive holiday music (27%)

Emphasizes holiday decorations (24%)

Offers a free beverage cart (22%)

6 in 10 want to learn about products 
personalized to their interests
(ie. likes, preferences, browser history or

purchase history on store websites) 
1 in 4 Americans would 
download a mobile app 
that alerts them about 

deals nearby

58% of Americans will use 
social media for holiday 

shopping this year 

Nearly 1 in 4 would hire someone
to do their holiday shopping 
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‘TIS THE SEASON TO BE

Findings shown are based on a random survey of 
1,000 nationally representative Americans ages 18 
and over. This survey was conducted by Kelton Global 
on August 25 – August 29.

http://bit.ly/2g0uf7S

